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Executive Summery

Plastic pollution, a bproduct of fundamental flaws in an essentially linear plastic system, |s a
major environmental challengeime we yet a coherent global strategy to solve this growilhg
crisis remains elusive. This is high demand greater corporateuatability for the plasticé
pollution crisis that plagues our planet. Brand audits are one tangible tool to push corporatlon
and policy makers towards building better systems for a pldistie future. :

~ Break Free From Plastic (BFFP) brand audit is arciiiztion initiative This initiativeinvolves |
counting and documenting the brands found on plastic waste collected at a cleanup to idéntif_
the companies responsible for plastic pollution. By collecting data on plastic waste, we cha:IIeng
the industry narative about who is responsible for the plastic crisis and how to solve it. Bléfand
audits enable us to shift the focus back to the companies that are responsible for creatirig th
problem in the first place, and empower us to demand that they stop produamn@cessary
throwaway singleuse plastics. '

This brand audit report holds the top polluting companies accountable for fueling the plfastic
pollution crisis in BangladesWe found aroundl31.6298 kgf plastic waste in th&epin park
area surrounded by Brahmaputra River located in Mymensingh District and Dhanmondi L@ake
area and surrounding communities in Dhaka Distiirgta which we audited for plastic Wasteéz.
The selected area of Dhaka was audited for 3 days and approximately each day consist of§4 ho
of working with the aid of 50 volunteers. The sites in Mymensingh were audited for 3 daysi witl
6 hours of working/day. 55 volunteers were trained up for this initiativas Tist of waste |s
prominently dominated by The Co€aola Compan{41.82332 kg)losely followed byranRFL
Group (23.94311kg)then PepsiCd16.16016 kg)and some other local and multinationajll
company likeAkij food & Beverage Lt(5.02304 kg) PartexGroup (6.70646 kg)lUnilever
(5.189kg) Meghna Group (3.47657 kg),u&seem Food Bducts Limited(2.8409kg), and§
Bombay Sweets Limitg@.7141 kgetc. Among the collected waste we found 78.04642 kgéof
recyclable waste & 52.0526 kgs of a@tyclable waste which clearly underlines the fact that
recycling can not be the solution of plaspollution crisis. '
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Background of Brand Audit

Brand Audit is one step further step ahead of litter cleanups by reporting the brands founid of
. plastic waste gathered at a cleanup. This assists us with recognizing the organizéati0|
answerable foiplastic contamination. Regardless of how diligently we attempt to try not§ to
purchase plastic and regardless of the amount we reuse, it won't ever be sufficient. Thé rat
organizations extricate petroleum products to fabricate more plastic packagingpwdistently
subvert our singular endeavors. To genuinely tackle the plastic issue, we are approachingé; the
organizations to quit delivering such a lot of pointless siuge plastic in any case. All thin@s
considered, we encourage these organizationsmove towards genuine arrangements that
dispense with the requirement for singlese plastic bundling through and through.

. Communities all throughout the globe are assuming control over issue to make arrangerénent
focused on decrease of plastic contaminatlmnfocusing on the individuals who make and séell
items. Individuals are supporting new plans of action utilizing locallbasad reuse and refill§
frameworks. Alternative delivery frameworks are springing up all over, dispensing Withi ou
dependence on sgle-use plastic bundling. Additionally extended producer responsibility sz;tws
are expecting organizations to pay the full expense for the assortment and waste treatjmen
toward the finish of life of their items. However, even as this historic work is demgpp
organizations have kept on siphoning unmanageable singge plastic waste into thesé
equivalent networks. We are sold espresso, drinks, snacks, sandwiches, shampoo, sozf;tp, é
even fruits and vegetables packaged in siagde plastic. It's the idealpportunity for all :
organizations to help our communities by putting resources into alternatives and ellmlnatlnc
singleuse plastic unequivocally. '

NI yR FdzZRAG FyR 0S02YS | LINL 2F GKS §2NI
Sy 2dzAKé 2 yutiohJSihca A0A80as blbfe BFFP member ESDO have performed bra
audits to call out the top plastic polluters. By categorizing and counting branded plhsti(
packaging during a cleanup or collection effort, this prockas helped to identify the
companies which are most responsible for plastic pollution. '
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Goal of Brand Audit 2021

Through brand audits, ESDO along with Break Free From Plastic is working towards several I
~ term goals.

A Shift the narrative

By collecting datan plastic waste, we strengthen our ability to change the story we hiave
been told about who is responsible for the plastic problem and how to solve it. With bf'and
audits, we shift the narrative of responsibility back to the companies that created th’ﬂacplas
problem to expose their false solutions and demand real change.

A Hold plastic polluting companies accountable

E To truly end plastic pollution, we must call on companies to stop producing so niqucr
unnecessary singlese plastic in the first place. In thhisand audit report, we reveal the dat:;Zl
showing which companies were found to pollute the most places with the most plasticé WE
audited. This holds the top polluting companies accountable for their leading role |n the
plastic pollution crisis. :

A Build a gbbal movement _

5 Movement building is key to shifting policies, companies, and culture. Our campaigns rely C
people power to stand up to powerful companies. We are committed to building a strong,
diverse, resilient and inclusive movement that represents ¢hwbo seek a future free from
plastic pollution, from one end of the plastic pipeline to the other
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Audit Location

As per the standard protocol defined by tkBreak Free From Plastiguidelines, Brand audit@
should be carried out in an accessible public place (both indoor and outdoor) where onfe ca
find abundant plastic wastes to colledthis year, we audited plastic waste around Dhanmohdi
lake in Dhaka City & around Bipin Park in Mysingh City, which &re public place. These -
sites have been chosen with a view to having an insight upon the single use plastic pollutlc
condition in thegeneralpublic space. :

Dhanmondi Lake area and surrounding communities in Dhaka Districivareahosen to have§
a proper assessmeiatf waste scenario in a public place. :
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Figurel: Location Map & Som¥olunteers oBrand Audi2021in Rabindro Sharabar, Dhanmondi Lake, DI
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Figure2: Location Map & Som¥olunteers oBrand Audi2021in Mymensingh City

The Bepin Park area surrounded by the Brahmaputra River were chosen to have the asseissm
in a river side aredalhis also give some perspective on the waste management and consume
s@nario of plasrtic waste in two different districts. '




Methodology
| Planning & Preparing I

The very first step of conducting an audit activity is to make a comprehensive plan and car;ry o]
the preparatory activities accordingly prior to the event. This includes selection of the audit faree
iIdentification of the necessary logistics and arrangetfeir timely procurement, vqunteer§
orientation/training as well as mobilization of necessary fund# also planned beforehand
about the collected waste disposal. As per the plan, the recyclable materials should go éo ol
local material recovery and/orecycling facilities like PET Bottles and biodegradable wafstes
could be set aside for composting.

This yearwe choseBepin park area surrounded IBrahmaputra Rivelocated in Mymensinghé
District andDhanmondi Lakarea and surroundingoenmunities inDhaka Districasthe audit
areas for the respective activity. e

Figure 3: Waste Found in Dhanmondi Lake Figure 4: Waste Found in Mymensingh
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| Volunteer Selection & Training I

A training session was conducted 80 volunteersfor Dhaka City Audit & 55 volunteers fdr

Mymensingh city audiby ESDO team members on the day before the event. This jear,
concernedESDQproject members also participated in webinar arranged by BFFPetteb
understand the concept and strategies to organize a successful Brand Audit event. :

Figure5: Volunteer Team Orientation

Figure6: Brand Audit Guideline For The Volunteers
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